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Nyella’'s long walk
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Each day she left school at noon and began her daily trek to fetch
water. Nyella’'s dusty, two-hour walk took her along a steep, rock-
strewn path to the stream that wound its way from the highlands to
the valley below.
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4T can’t tell you what a change having this water right in our
community has made,” says Nyella's mother, Margaret. In this drought-
prone region, lack of water was destroying the family's Crops,
killing their 1ivestock and threatening their livelihood. #1f it
weren't for the water, we would have had to move away,” she says.
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their garden is now full of spinach,
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Water has given an entire community new hope for the future. And best

of all, says Margaret, “my children are healthy.”
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